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DVD'S 'Official' Comdex Launch Delayed - Again 

KEVIN BRASS 

*u LA f- V ?? A ? ~.? ven as the Promotional drumbeat begins for the launch of 
out of^nc/ 1 ^ diSC (DVD) ' hardWare and SOftwa?e coSanlel a?e Hill 

nallTfVlL^lt W -h K W ^ S su PP° sed to b * something of a coming out 
oTcop^p^^ after m ° nthS ° f ™ «- nego?iations 

Toshiba Corp. had invited more than 100 reporters and analysts to a 

™ S ' co^ecSS 6 ^ Cae f a -I S PalaCe to mark ?the official laSch of 
DVD, connected by satellite to a similar gathering in New York City. 

In a press release, Toshiba promised that Warner Home Video president 
^"b^nn^n? 3 ; th \ f ° rinat ' S fading backer on the sofJSSe^Se? 

fTrsTmovL^ ~ «Y news about 

^SfSSS^?'* show up - In fact ' no one from " 

A Toshiba spokesperson said the release was a 'mistake.' Koji Hase 

wanted tTfolul l'* ****'* D ™ Products Division, said the company' 
wanted to focus the event on the launch of DVD-ROM drives, which will be 
shipped to manufacturers in January. ' 11 De 

a1 -^nHo!5 e SS SOn l°l Warner . Ho *e Video confirmed that Lieberfarb 
attended Comdex, but she said he was never officially invited and never 
planned to attend the scheduled press conference. invirea ana never 

a x^ina T ?fheL P 5I?fn-?- fere ? Ce ' dUbbed ' DVD Launch 1996 ' ' reporters 
-xpectmg to hear definitive plans about the rollout of DVD players were 
told instead that Toshiba planned a 'first quarter of 1997' lauSh? 

thr^uah Sr;h^on iV ^ • ° ther DVD Products were prominently displayed 
throughout the convention, most manufacturers reiterated that no 
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specific plans had yet Seen let for brlnlt™%*° r d f? u ? ent ') 
-format to market. " bringing the much-anticipated video 

in??oduc a Sg C tSr^ new products slowly, 

Hollywood usually wants to^ake a \ few . retailers, he said. But 

its retailers at thSsIme t?me? * SPlaSh ' giV1 " g new product to 

they^no? nTsafd?* StUdiOS t0 intr0dUCe ***** - '* way 

incidence™? the ^^SSL?^^ i aun <* P^ns, more movies were 
Forever, Tin Cup a Time t^??f ^ ght D Y D clips of Warner's Batman 
Home Video'S Apollo 13 W^e^ii^n??^ 1 ™ Decision ' MCA/Universal 
CUTTHROAT ISLAND. waterworld and Casino; and LIVE Home Video's 

co^erofa^seTro S'S' 1 *? 1 previewed a new television 

in their living "o» Ling blasted b^iS. ^ • " S U OM ? a ^ si «i™5 

DVD player „itn the slogan. ve^anse" f?^?^'"^ ° f 

friend wrtn'so^areToSpanS?^ U ' Cl ~ in * *> '«« 

'Now is the time for DVD,' he said. 
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